Paid Media & Performance Marketing

Strategic paid advertising campaigns focused on measurable growth, audience targeting, and scalable
digital performance.

Project Overview

A showcase of Google Ads, Meta Ads, and Analytics campaigns focused on performance marketing
and measurable digital growth.

Google Ads

Campaigns focused on conversions, audience intent, optimization, CTR improvement, and keyword
targeting.

Meta Campaigns

Campaigns focused on audience engagement, video visibility, reach growth, and retention.
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Conversions for your campaign Executive Q4 increased by 71.00 @

« Potential reasons for this change: ads eligibility changed and keyword targeting changed.
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Metric Performance Impact
Impressions 1.59M+ Brand Visibility
Conversions 1,496+ Lead Growth
CTR 10.92% Strong Engagement
Views 1.5M+ Traffic Growth




